[image: image1.png]gELFAS, L]

I
RRYeeE GIANTS Wil WA






JOB DESCRIPTION
Head of Brand and Marketing 
SITE:



Odyssey
LOCATION:


Queen’s Quay, Belfast, BT3 9QQ

RESPONSIBLE TO:

Director of Experience Operations

TERMS:
Nominal 37.5 hours - due to the level of this role flexibility is required
DATE:



May 2022


OVERALL PURPOSE OF THE JOB:

This is an exciting opportunity to be part of the rejuvenated Odyssey Complex.  As part of the Odyssey (OTC) group the post holder will work collaboratively across the Odyssey Trust, SSE Arena, W5, Stena Line Belfast Giants and the newly refreshed Odyssey complex (formerly known as the Odyssey Pavilion). Championing and driving the continued success of our brands, this important role will play a key role in delivering the Best Experience Every Time, leading a team of professional staff to deliver first-class brand and marketing campaigns.

The Odyssey Trust group of companies is committed to the core ideology of BEET, Best Experience Every Time for customers, colleagues and all stakeholders.  These principles will be developed with all to support outstanding customer service.  All colleagues are expected to commit to the core values shown below:
	Core Value
	Behaviour
	Customer Promise

	Positivity
	Smile, can do 
	We will always be helpful, welcoming & enthusiastic

	Integrity
	Deliver on our promises
	We will be trustworthy & respectful

	Commitment
	Go above & beyond 
	We will go the extra mile

	Innovation
	Find new ways to be better
	We will always learn & improve

	Teamwork
	Together we achieve more
	We will work together to put you first


MAIN DUTIES
· Develop and drive the brand and marketing strategy for the Odyssey Group, successfully growing our profile with a diverse range of stakeholders and partners, regionally, nationally and internationally. 
· Plan and execute a brand and marketing strategy to continue to grow our market-leading brands and support the company’s overall strategic and growth objectives and mission to deliver the ‘Best Experience Every Time’.
· Reporting to the Director of Experience Operations, the post holder will have a range of challenging KPIs linked to brand performance, marketing, commercial deliverables, income generation and staff management.

· A strong leader and the internal and external face of the department, you will work with and empower the Marketing Manager and Design Manager, to devise and deliver a brand and marketing roadmap aligned with the organisation’s commercial and charitable objectives. 
· Work with internal business units and other departments to ensure brand and marketing outputs are planned, resourced, and prioritised appropriately, setting clear objectives with all direct reports ensuring integrated collaborative working.
· Working with both the Marketing Manager and Design Manager, to effectively manage the department’s priorities, team resource, media and marketing partners, and use of external agencies and consultants, with ultimate responsibility for ensuring the quality of all brand and marketing outputs.
· Develop and drive departmental financial and operational performance, ensuring appropriate and proportionate spend across the company’s business units. Commercial understanding and fluency with numbers and marketing metrics is a must.
· Working collegiately across the organisation ensuring success is recognised, managing and influencing the message around the Odyssey group. 

· Support Heads of Departments to deliver on a range of key projects linked to the goals and sustainability of the Odyssey group. 
· Review, define and implement processes to track and measure ROI, conversion rates, marketing costs, channel performance, customer feedback, and other KPIs, as agreed. 

· Ensure regular reporting on brand and marketing campaigns and activity captures and learnings and informs future approach.

· Work hand in hand with the Marketing Manager to produce actionable plans that can pivot and adapt to product and market changes to retain and grow our brands’ audiences. 

· Turn marketing metric analysis and learnings into tangible next steps and opportunities that support our commercial and strategic objectives.

· Build strong relationships with internal and external stakeholders and business partners at a senior level to ensure our brands’ voice and vision are effectively communicated internally and externally. 

· Champion brand and marketing best practice within the team, and wider organisation, ensuring proper and appropriate brand tone of voice across all communications channels.

· Supporting and mentoring team members to grow within their roles.

· Working with the Design Manager, champion proper and appropriate use of our brands with internal and external stakeholders.

· Any other duties as requested by your Line Manager.
All OTC staff are expected to:

· Maintain excellent working relationships with other staff and volunteers.

· Ensure the delivery of BEET to all our customers and be committed to the Odyssey ethos and objectives.  

· Be committed to and work in accordance with our Safeguarding, Health & Safety, Equality and other established policies and procedures.

· Be flexible undertake such other duties that may be required including working evenings, weekends and public holidays.
SELECTION CRITERIA

Essential Criteria

· A 3rd level qualification in a relevant field [marketing, communications, PR, journalism, or business] with 5+ years’ marketing and management experience, including evidence of delivering on a range of challenging KPIs and reporting to leadership teams (senior manager/director level) and/or a board.

OR

· At least seven years’ marketing and management experience including evidence of delivering on a range of challenging KPIs and reporting to leadership teams (senior manager/director level) and/or a board.

Plus
· Excellent people management experience at middle management level or higher, which is recent and significant.

· Experience of leading and managing strategic brand and marketing engagement. 

· Experience of working with a diverse range of internal and external stakeholders.
· Excellent verbal and written communication skills with experience of producing first-class brand and marketing campaigns, business reports, and delivering presentations.

· Capacity to build and maintain professional networks. 

· Strong organisational skills and IT literate.

· A positive, hands-on person who likes to work collaboratively

· Access to personal transport or an ability to personally meet the travel requirements of the role.
· A willingness to work flexible hours, including evenings and weekends, to meet the demands of the role.

Desirable Criteria

· Professional membership of CIM, CIPR or other relevant representative membership bodies.
· Experience of being interviewed across a arrange of media platforms, including face-to-face television, radio and social media.

· Strong professional network

· Experience of organising corporate events.

· Experience of working with the public sector.

Salary 

Circa £50,000 to £60,000, dependent on experience and qualifications.
Benefits 
The Odyssey Group has a range of benefits which it offers to full and part time staff:
· Free car parking

· Contributory pension scheme, life assurance and a paid sickness benefit
· Salary Sacrifice including pensions, holiday and cycle to work schemes

· 50% Discount on in-house items, including coffee in the W5 café & 10% discount in the W5 shop
· Complimentary tickets to Belfast Giants, friends and family access to W5 and advanced ticketing to Arena events.
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